To mark the next
chapter in its
40-year legacy, the

Cul tural Council for
Palm Beach County
refocuses on
service.

How can we help you ?

for

Arts. Science. History. Community.
Palm Beach County.
The Future.

WHO WE ARE
At its core, arts & culture open our minds to new ways of thinking, and ultimately,
new ways of doing – a f resh color palette to help us paint a new tomorrow. We
believe that arts & culture are the lifeblood of thriving communities and we work
hard to bring them to every corner of our county.

The Cultural Council for Palm Beach County is:
a business mentor to local emerging and
established artists

an advisor providing educational
programming and support for students and
teachers of Palm Beach County

a marketing partner working with local
organizations to attract visitors to
The Palm Beaches

a f inancial conduit facilitating funding for
local organizations and artists

a matchmaker connecting artists to opportunities,
the public to events, and organizations to each
other

We are a team of cultural architects growing
and inspiring community by making arts &
culture a part of everyday life, for everybody.

a cultural expert offering in-depth, insider
knowledge of exhibitions and performances

WELCOME TO OUR
NEXT CHAPTER
ince 1978, the Cultural Council has built
a strong foundation of support for the
cultural sector here in Palm Beach
County. There’s a remarkable history
of creative thinking, big ideas and landmark
programs that have led this organization to
where we are today.
It’s important, though, for a local arts service
agency such as ourselves to continue evolving
and better meet the needs of a community
that itself is growing.
We identif ied this need some years ago when
developing our current strategic plan, which
focused on responsible growth and effective
stewardship of talent and resources. It was then
decided that the Cultural Council required a
new direction to deliver our members, donors
and other key constituents the strongest
programs and services that would meet their
needs.
The Cultural Council’s new direction comprises
four pillars:
• Def ining
the
Cultural
Council
and
articulating its mission and messaging to all
of its respective audiences. The new brand
you see before you is a key component of
this work, and enables us to clarify our work
within the sector and communicate the
impact of what we do.

• Enhancing our programs and services to
meet or exceed the needs across all of our
constituencies—no matter the size of an
organization or the impact of an artist’s
work. This also means making our benef its
more meaningful to members of the Cultural
Council, so that they see value and a return
on their investment of support.
• Championing innovation across the cultural
sector by creating new funding opportunities
and making Palm Beach County a viable
place for creative professionals to live, work
and thrive.
• Demonstrating excellence in all that we do
here at the Cultural Council and making sure
that everything we do for the community is
eff icient, effective and responsible in our
role as stewards for Palm Beach County’s
cultural sector.
These aren’t radical changes for the Cultural
Council. We are building upon a strong four
decades of support for the community, and
streamlining and ref ining our programs and
services into their best possible version.
There’s a lot of work still to be done, but we
hope you’ll join us in embracing this vision for
the Cultural Council’s future.
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OUR PROGRESS
Here are some of the new initiatives the Cultural Council has launched to better serve
creative professionals and cultural organizations:

Institute for Cultural Advancement

Arts Advocacy

New Brand

New Board Members

The Cultural Council’s signature, multitiered
professional development program for cultural
organizations and creative professionals. Now in its
second year, the 2019/2020 ICA schedule features
18 workshops led by nationally-recogized leaders
over a period of eight months.

Strengthened our advocacy work through the Palm
Beach County Cultural Advocacy Alliance, which
comprises the leaders of cultural organizations
across the sector, to discuss and act upon issues,
projects, campaigns and initiatives of mutual
benef it.

The Council embarked on a 10-month journey to
create a new brand that better articulates our
mission and service area. Work included an audit,
consumer survey, industry research, focus groups,
new messaging and a new logo.

The Cultural Council has welcomed seven new
members to its board of directors, across a variety
of industries in Palm Beach County, driven to make
its new direction a reality.

Artist Innovation Fellowship

The Council is diversifying the use of its galleries
and building space by focusing on visual artists
and exhibitions during season, and highlighting
performing arts in the summer.

New annual funding program for artists across
all disciplines designed to honor and support the
creative individuals who comprise Palm Beach
County’s cultural sector. Launches in 2020 with
f ive fellowships ($7,500 each).

Membership Updates

The Council recently made signif icant changes
to its membership program. Most notably, the
Council now provides select services to creative
professionals (visual artists, performing artists and
creative writers) in Palm Beach County at no cost.
Membership levels have also shifted to provide the
best service and benef its possible, including f ree
membership to the North American Reciprocal
Museum Association (with access to over 1,100
museums).

Artist Resource Team

A team of Council staff members was formed to
provide resources, support & services to artists
across the county regardless of membership status.

Headquarters Usage

The Satellite

In 2018, the Cultural Council created its f irst-ever
pop-up gallery, visitor center and event space in
CityPlace (now Rosemary Square). The space was
open until March 2019 and invited thousands of
visitors to learn more about the Cultural Council, as
well as the local artists and cultural organizations
on display.

MOSAIC

Created by the Council to drive cultural tourism to
The Palm Beaches. MOSAIC celebrated its second
year in May with a launch at SunFest, press and
influencer activations, a custom mural created by a
local artist, and more than 20 deals and discounts
provided by cultural organizations across the
destination.

OUR NEW BRAND
The “C” mark represents the community we
serve—you may see outlines of people but there
are also circles and shapes of different sizes and
colors, signifying a renewed focus on inclusion,
access and diversity.

These colors
symbolize four areas

A new, modern

of the sector we serve:
•

Community = Blue

•

History = Red

•

Arts = Yellow

•

Sciences = Teal

font that
communicates
a progressive
direction.

The shift f rom “of ” to “for” in our name
emphasizes our mission of service and
support for Palm Beach County. This slight
variation also stays true to the equity that
the “Council” name has built over the last
40 years.

Mission Statement

Champion. Engage. Grow.
Fulf illing the need for arts and cultural
experiences in Palm Beach County.
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OUR FUTURE
• Providing more opportunities and funding
to help champion innovation among creative
professionals in the county

• Securing additional f inancial support for the
Cultural Development Fund: Small or Emerging
Organizations (Category C-I)

• Developing a f ive-year plan for the Cultural
Council’s programs and events to create new
opportunities for donors and business partners,
and better inform members and the public

• Growing
our
membership
of
individuals,
businesses and cultural organizations

• Continuing to enhance our services as a tourism
agency and further develop our relationships
with the Palm Beach County Tourist Development
Council and our sister agencies to f irmly establish
The Palm Beaches as a cultural destination
• Realizing a new Artist Services department
focused on providing only the highest level of
service to creative professionals in Palm Beach
County

• Raising new funds through private donations,
grants and planned gifts so that we may continue
in this new direction and provide quality
programs and services
• Working toward a future where arts and culture
are available to all by building programs and
services that increase access and inclusion

“Innovation is the result of two
things—a willingness to take risks,
and being creative in nature.”
– Alexander W. Dreyfoos, Jr.
(business leader, philanthropist, Cultural Council founder)

Here’s Where You Fit Into the Cultural
Council’s Future
We need your support. Now that you’ve learned
more about what we’ve done, what we’re
doing and what we will do for the future of
arts and culture here in Palm Beach County—
please join us!

• Become a member
• Renew and/or upgrade your 		
membership
• Donate
• Make a planned gift
• and so much more!
Visit us online at
palmbeachculture.com/support

601 Lake Avenue I Lake Worth Beach, FL 33460
palmbeachculture.com

